FAFH distribution is a commercial-billed business, and volume is
based upon a lot of facility activity; as such, geolocation data
provides a superior indicator to other AltData types

Sysco Foods (SYY) FQ2 Result — our Model Didn’t Perform, the Business Did
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Breaking down the models $487M overestimate, price was $190M
less QoQ, yielding a miss on volume of -$300M, or -2.1% (>MAPE).

Advan doesn’t observe price. The miss on price ($190M)was due
to higher growth inits value offering, i.e., it's a mix thingand a

ADWACKP trend at the end customer (the restaurateur).
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industry’s volume due to new account wins,
account expansion, and lower customer churn.

In our view, that volume outperformance, along
with favorable margins are what generally
drives the stock price.



CEO Kevin Hourican,
“The declining foot traffic to restaurants per Black Box [in FQ2] has negatively impacted our national chain

restaurant customers as can be seen in our results as volume with these customers was down year-over-year.”

“Independent restaurant operators, have leaned into the consumer need for value. They've been more nimble.
They've adjusted menu prices. They've looked at things like portion sizes. They've looked at alternative
proteins that can save the customer money and independents in the industry are doing better than national
chains. Independents are outperforming national chains. And as you well know, that's very good for our
business. So we see national chains leaning now into the value tier themselves. They're -- the value menu, the
protein bowl, there's a host of things that national chains are doing to improve their value perception with end
consumers... | believe that restaurant operators are leaning into the need to provide value to customers which

should help put traffic, which helps case volume.”

“We had a strong January. January is out of the gate strong...”
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